Hacrosmee auccepTaliiOHHOE MCCIIEOBAHME TOCBAILIEHO T'EHACPHO-
OpUEHTUPOBAHHBIM aKKayHTaM, OCOOCHHOCTSIM MCIOJIb30BaHUs COLIMAIIBHBIX CETEN
My’KUYMHaAMM UM JKEHUIMHAMM, a Tak)K€ BBIABICHHUIO XapakTepa M Lelen
KOMMYHHKAIMU. OTOOpaHHBIM SMIMPUYECKUM IyTEM MPAKTHUUECKUN MaTepuall
CTPYKTYpUPYETCSL C MOMOIIBIO TEMAaTUYECKOW KJIacCU(UKALMU U TPEACTaBIISIET
co00i1 peanu3alnuio reHAEpHbIX CTEPEOTUIIOB X CO3JaTeNIel KaKk HHTYUTHUBHO, TaK
U TpU TOMOINM S3BIKOBBIX CPEACTB B BUPTYaJdbHOW KOMMYyHUKarwu. [lpu
pPacCMOTPEHMH TEHJEPHOM CcHeuu(PUKM KOMMYHHUKALMM B COLMAIbHBIX CETAX
YUUTBHIBACTCSI COLMAIBHBIA (akTop U (akTopa TMoja, KOTOPHIE BIUSIOT Ha
dopmupoBanue peuyeBoro akra. llpu wuccrenoBaHMM —COLMATIBHBIX  CceTel
oOHapyXeHbI TeHJEPHbIE CTEPEOTUNBI B KOMMYHHUKAIIUU 10JIb30BaTeNei, KOTOphIE
BBIp@XAlOTC B NOpOQWISIX yYaCTHUKOB KOMMYHUKALIUM, IyOIMKaIUsX,
MOCBSIIEHHBIX JaHHOM TeMe, a TaKKe XEeITerax, UMIUIMLIUTHO BbIPaXKaIOUINX
CMBICT TE€X WM WHBIX BBICKA3bIBAHWM, YTO CHOCOOCTBYET HETJIACHOMY
JIMHTBUCTUYECKU  BBIPAKEHHOMY  CIUIOYEHUIO  IOJIb30BATEIICH. Bunosas
KIacCUpUKaIlMs AaKKayHTOB IMO3BOJIMJIA MPOBECTH AaHAINW3 MPHYMH H Ielel
BCTYIUICHUSI B KOMMYHHKAIIMIO TIOJIb30BATEISIMH, a TaKXke CIOCOOCTBOBAIA
pacipeeieHuI0 COOTBETCTBHSI PEUYEBBIX JKAHPOB M (YHKIMH IS KaXKIOTO U3
aKKayHTOB. bblu BbIIeTICHB MHANBUAYATbHBIE aKKAYHTHI (OBITOBOM, UMUKEBBIH,
aKKayHT Oyiorepa) M TpPYIIOBbIE aKKayHThl (pEKIaMHbIA, KOMMEPYECKHUH,
uHpOpMallMOHHBIN). PaccMoTpeHue akkayHTOB Ha IMpeaMeT BUAA W THIIA
JIOTIOJIHSIETCS. aHAJIM30M SI3BIKOBBIX CIOCOOOB pENpE3eHTALMU IeHAepa B KaXKIOM
Buje. Taxke ObUIM MpOaHATM3UPOBAHBl OCOOEHHOCTU T'EHAECPHOW CreUu(UKU B
OHJIAIH-«S1», BKJIIOYAOIIEN TeHJEPHYI0 aHOHUMHOCTb I10JIb30BaTeNel, reH1epHO-
HEUTpaJbHble MECTOMMEHHS KaK CpEJICTBAa CaMOIIPE3EHTAllMM, HUKHEUM ¢
rpauyecKue 3JIE€MEHTHI.

KommiekcHbIl aHamu3 MaTepuana TeKCTOB MyOIHKaIUi TOKa3all, 4YTo TeHAep
uMeeT crennduyeckyro GopMy pEenpe3eHTalrud B COLHUAIBHBIX CETAX, KOTOpas
NpOSIBIISIETCST HE TOJBKO B  TEKCTOBOM  COJEpKaHUM, HO M 4Yepes
AKCTPATTMHTBUCTHYECKUE CpeICTBa, HUKHEHUMBI MOJIb30BaTENeH,
aBTOMATHU3MpPOBaHHBIE OOpallleHHs K BIAJENblIaM aKKayHTOB. B BUpTyanbHOU
KOMMYHHKAIIMH, OIOCPEIOBAHHOW COLMAJIbHBIMUA CETSIMH, CO3HAIOTCSI HOBBIC
CTaHJIaPThI PEYEBOTO MOBEJCHHS, KOTOPbIE B PABHOM CTETIEHU IPUCYTCTBYIOT KaK B
IPYNIOBBIX AKKAayHTaX, TaK U B MHAMBHUIyaJIbHbIX. VI3MEHEHUs NpOSBISIOTCS B
UCIOJIb30BaHUU TIpaduueckux cpeactB (mpudt, pasmMep TEKCTa, CMAWIIBbL,
IpUKpeEIIsieMble N300pakeHNs WK ayAn0(}aiiiibl), B HAMEPEHHOM UCKaXEHUH CJIOB
¥ 3ByKOB. CollMabHbIE CETU SIBJISIFOTCS HOBBIM ITPOCTPAHCTBOM ISl OCYILIECTBIICHUS
KOMMYHUKAIIUU U BBIPAXKEHUS T€HAEPHO-MapKUPOBAHHBIX MBICIICH.

KiroueBble  ciioBa:  IUCKypC — COLMAlbHBIX  CETE€HM, BUpPTyaJbHasd
KOMMYHHKAIIUS,, WUHTEPHET-KOMMYHHKAIUS, OHIAWH-«S», $3bIKOBas JMYHOCTbD,
AHOHMMHOCTb, AHOHMMHBIM TOJIB30BaTENb, T€HJCPHBIE CTEPEOTHUIHBI, T'€HAEPHO-
OpPUEHTUPOBAHHBINA aKKAYHT, XEIITET.

This scientific research is devoted to gender-oriented accounts, the
peculiarities of using networks by men and women, identifying the nature and goals
of communication. Empirically selected practical material is structured using



thematic classification and represents the implementation of gender stereotypes of
their creators both intuitively and using linguistic meaning in virtual communication.
Considering the gender specificity of communication in social networks, the social
factor and gender factors are taken into account, that affect on the formation of a
speech act. The study of social networks revealed gender stereotypes in the social
networks communication, which are expressed in the participants profiles,
publications and hashtags, that are used to implicitly express the meaning of certain
tacit statements. The species classification of accounts made it possible to analyze
the reasons and goals of users entering into communication, and also contributed to
the distribution of the correspondence of speech genres and functions for each of the
accounts. We identified individual accounts (personal, image, blogger account) and
group accounts (advertising, commercial, informational). Consideration of accounts
by type is complemented by an analysis of linguistic ways of representing gender in
each form. Also, there is gender specific features in the online “I” », Including
gender anonymity of users, gender-neutral pronouns as a way of self-presentation,
also nickname and graphic elements.

A comprehensive analysis of the texts of publications showed that gender
has a specific form of representation in social networks not only in textual content,
but also through extralinguistic means, user nicknames, automated calls to account
holders. In virtual communication, mediated by social networks, new standards of
speech behavior are created, which are equally present in both group and individual
accounts. Changes are manifested in the use of graphic means (font, text size,
emoticons, attached images or audio files), in the deliberate distortion of words and
sounds. Social media is a new space for communication and expression of gender-
tagged thoughts.

Key words: discourse of social networks, virtual communication, Internet
communication, online “I”, linguistic personality, anonymity, anonymous user,
gender stereotypes, gender-oriented account, hashtag.



