Hacrosiee quccepranimOHHOE UCCIIEI0BAHUE ITOCBAILIEHO PACCMOTPEHUIO
JIMHTBOIIPArMAaTHYECKOIO ACIIEKTa HEOJOTUYECKUX PEIPE3CHTAHTOB KOHLIEIITA «3KOJIOTUS» B
AHTJI0SA3BIYHOM MACCMEMIHOM TUCKypce. OTOOpaHHBII SMIMPUYECKAM ITYTEM MPAKTUYECKUN
MaTepHuall CHCTEMaTH3UPYETCsl TP MOMOIIH (PEHMOBBIX CTPYKTYp. JlaHHbBIE MEHTAJIbHbIC
MO/IENH ITO3BOJIAIOT IIPOAHAIN3UPOBATh COBPEMEHHBIM KOHIIENT «IKOJIOTUS» B I3BIKOBOU U
KOTHUTHUBHOW KapTHHE MUpPA 4YelloBeKa. MI3MEeHeHMs1, NPOUCXOAAIIUE B KOHLIETITE «3KOJIOTHS»
BepOAIM3UPYIOTCS B SI3BIKE ITPHU MOMOIIIY HOBBIX JICKCHUECKHMX eIMHUIL. Peann3anus HacTOSAIMNUX
€IMHHULL UCCIIETyeTCsl B TEKCTaX MaCCMEAUMHOIO AUCKYpca, KOTOPbIN HauboJiee MOJIHO OTPaXaeT
COBPEMEHHYIO 3KOJIOTHYECKYIO CUTYyalMIo Ojarofapss Meaua KaHajaaM. AHaJIM3UpyeMble
HEOJIOTUYECKUE PENPE3CHTAHThI 00JIaJat0T PAIOM BaXKHBIX JJI1 MACCMEAUMHOTO TEKCTa
(GYHKIMN: TeJOHUCTUYECKOW, TApMOHU3UPYIOIIEH, MHCIUPATUBHOM, HHTETPaTUBHOM.
BoJIBIIMHCTBY HEOJIOTMYECKUX €IMHHUILL JAHHOM TPYIIIBI PUCYIIa KOHHOTATUBHAS OKPAacKa, 3TO
00YCJIOBJICHO OJTHOM M3 OCHOBHBIX (DYHKIIMI MacCMEAUITHOTO AUCKYpCa — IKCIIPECCUBHOM. B
paboTe TaKKe MPOBOJUTCS CIOBOOOPA30BATENIbHBIN aHAIN3 HEOJOTUYECKUX PETIPE3EHTAHTOB,
MTO3BOJISIFOIIMN 3aKJIFOUNTh, YTO KOHTAMUHAIUS U CJIOBOCIOXKEHUS SIBISIFOTCS HanOoJiee
Y4aCTOTHBIMU CI0BOOOpa30BaTeIbHBIMU MOJEISIMU B MaccMeIniiHOM Juckypce. Ha ocHoBe
HCCIEA0BaHUE HEOJIOTUYECKUX PENPE3CHTAHTOB KOHIIENITA «3KOJIOTUS» B MACCMEAUITHOM
JTUCKYpCe ObLIO BBISBJICHO, YTO AKOJIOTHIECKUN MaCCMEIUUHBIN JUCKYpPC CIIOCOOCH
B3aMMOJIEICTBOBATH C APYTHMMH THUIIAMU JUCKYPCOB, B PE3YJIBTATE YErO OTMEUYAETCS €ro
UHTEpEpeHIUs C TaCTPOHOMHUYECKUM, IKOHOMUYECKUM, OBITOBBIM U PEKPEAMOHHBIM
JUCKYPCaMH.
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The given research is devoted to the study of the linguo-pragmatic aspect of neological
representatives within the “ecology” concept in the English-language mass media discourse. The
empirically selected practical material is systematized according to frame structures. These
mental models give the opportunity to analyze the modern “ecology” concept in the linguistic
and cognitive picture of the human world. Changes within the “ecology” concept are verbalized
in the language with the help of new lexemes. The implementation of these lexemes is
investigated in the texts of mass media discourse, which has the most complete reflection of the
modern ecological situation thanks to media channels. The analyzed neological representatives
have a number of functions which are important for a mass media text: hedonistic, harmonizing,
inspirational, integrative. Most of the neological lexemes of this group are characterized by a
connotative coloring, this is due to one of the main functions of mass media discourse -
expressive. The work contains a word-formation analysis of neological representatives, which
makes it possible to conclude that contamination and word-formation are the most frequent
word-formation models in mass media discourse. Based on the study of neological
representatives of the “ecology” concept in mass media discourse, it can be concluded that
ecological mass media discourse is capable of interacting with other types of discourses:
gastronomic, economic, domestic and recreational.
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